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• Link program objectives to University’s liberal arts mission
• Fulfill the mission and objectives of the School of Business 

and Accounting Programs
• Address the concerns of the accounting profession
• Develop students’ professional presentation skills
• Stimulate students’ higher order thinking skills
• Build students’ collaborative relationships with peers

Individual student ratings are reported to the School of Business 
Assurance of Learning Committee.

• Committee summarizes results and reports findings to 
discipline faculty for discussion and any necessary action.

• At graduation, a “2” or proficient rating is the goal for each 
competency.
••  Graduate program goal is an average of “>2”.

• Selected rubrics and recordings are reviewed by all faculty 
to assure inter-rater reliability

University (excerpts)
The mission of Truman State University is to offer an 
exemplary undergraduate education to well-prepared students, 
grounded in the liberal arts and sciences, in the context of a 
public institution of higher education. . .

School of Business
We graduate prospective leaders who are ethical, broadly 
educated problem-solvers, effective team players, clear writers, 
and articulate speakers.
We cultivate a community of learners by emphasizing:
• A rigorous, broad academic experience,
• Effective communication skills,
• Highly selective admission of students, and;
• Teaching, while valuing applied and instructional scholarship and service.

Accounting Program
Building on a liberal arts and sciences education, Truman 
accounting graduates will integrate analytical, research, 
communication, interpersonal, and leadership skills with 
business and financial knowledge to be effective financial 
professionals and prospective leaders.

Accounting Program Oral Communication 
Learning Outcomes
Undergraduate:  Deliver a well-organized oral presentation 
using content, language, and delivery appropriate to the 
audience and situation.
Graduate:  Orally deliver information in a professional manner 
and interact with the audience to enhance interest or 
understanding

Three courses selected as oral presentation assessment points.
• Introduction to Management Accounting (sophomore)
• Accounting Systems Integration and Data Extraction (senior)
• Management Accounting Seminar (graduate)
Assignment characteristics differ to foster competency 
development.
• Group versus individual
• Shorter (3 – 5 minutes) versus longer (50 minutes)
• “Facts and information” versus “prompting interaction”

Oral Presentation Course Plan 
Class:  Level Who Task Length Focus 
Introduction to 
Management 
Accounting 

 
Sophomore Group Company 

Analysis 
3-5 min. 
each Fact based 

Accounting 
Systems 
Integration and 
Data Extraction  

 
 
Senior Individual Topical 

Presentation 15-20 min.  Fact based 

Management 
Accounting 
Seminar 

 
Graduate Individual 

Lead Case 
or Article 
Discussion 

40-50 min. Interaction 
expected 

 

 
Competency 

Sophomore 
Spring 2006 

n = 155 

Sophomore* 
Spring 2007 

n = 51 

Senior** 
Fall 2007 

Graduate 
Fall 2006 

n = 24 
Overall Organizational 
Pattern 

 
1.9 

 
1.7 

 
n/a 

 
2.4 

Overall Understanding 
of Content 

 
1.8 

 
1.9 

 
n/a 

 
2.5 

Overall Audience 
Awareness 

 
1.9 

 
2.0 

 
n/a 

 
2.4 

Overall Eye Contact 1.7 1.8 n/a 2.4 
Overall Physical 
Delivery 

 
1.9 

 
1.9 

 
n/a 

 
2.2 

Overall Vocal Qualities 1.9 1.8 n/a 2.2 
Overall Visual Aids 1.9 2.0 n/a 2.2 
Overall Interactions 1.7 2.0 n/a 2.4 
 

Summary of Rubric Assessment
2 = Proficient

*Authors’ sections only
**Presentation requirement added for academic year 2007-08 in response to assessment feedback

Distribute and discuss the descriptions of the oral presentation 
competencies.
• Communicate expectations for development as a presenter

•• Novice 
•• Proficient
•• Advanced

Students complete assigned task, give oral presentations, and 
receive feedback.
• Professor completes a standardized assessment rubric

•• Scale is from 1 to 3 with 2 being proficient.
•• Copies are returned to students for feedback.

• Presentations are videotaped in selected course sections

Oral Presentation Rubric        Name ________________________________________________________________ 
 
Competency 1: Uses an organization pattern appropriate to the assignment. 
 1 1.5 2 2.5 3 
Effort is required to 
follow presentation.  
Inadequately organizes, 
with a vague purpose 
statement and little or no 
closure.   

Organizes logically with 
a clear purpose statement 
and a conclusion that 
brings closure. 

Audience can easily follow 
presentation.  Fully 
develops ideas, with 
insightful purpose 
statement and a conclusion 
that the audience will 
remember. 

 
Competency 2:  Provides content appropriate to audience and assignment. 
Understanding of Content  
 1 1.5 2 2.5 3 
Demonstrates superficial 
understanding of topic.  
Inconsistently develops 
and makes no 
connections among ideas.  
Audience gains little from 
presentation. 

Moves beyond surface 
understanding by 
connecting and 
emphasizing main ideas 
and supporting arguments 
with sound evidence.  
Group members show 
awareness of other 
members’ material. 

Guides audience to new 
level of understanding.  
Creatively meets 
objectives of presentation. 
Group members 
demonstrate understanding 
of other members’ material  

 
Audience Awareness 
 1 1.5 2 2.5 3 
Fails to adapt to audience 
by using inappropriate 
language and content 

Uses content and 
language appropriate to 
audience. 

Consistently demonstrates 
awareness of audience’s 
level of understanding 
through use of discipline-
related language, content, 
and examples. 

 
Competency 3: Presenters should be well prepared and delivery should be 
professional and engage audience. 
Eye Contact 
 1 1.5 2 2.5 3 
Primarily reads from 
notes, infrequently makes 
eye contact. 

Makes effective eye 
contact, with infrequent 
use of notes 

Makes eye contact to 
“read” audience reactions 
and understanding.  
Presentation appears 
impromptu, with little or 
no reliance on notes. 

 
 
 
 

 
        
Physical Delivery  
                   1                      1.5                 2                      2.5                   3 
Gestures, posture, or 
appearance detract from 
the presentation 

Supports content with 
gestures, posture, and 
appropriate appearance. 

Reinforces and animates 
content with use of 
gestures, posture, and 
appearance. 

    
Vocal Qualities 
 1 1.5 2 2.5 3 
Frequently uses vocalized 
pauses or incorrect 
grammar; lacks vocal 
variety and clear 
articulation. 

Supports content through 
correct grammar, vocal 
variety, articulation, and 
infrequent use of 
vocalized pauses. 

Displays and creates 
enthusiasm through use of 
vocal qualities.  Overall, 
delivery is professional. 

 
Visual Aids 
 1 1.5 2 2.5 3 
 Visual aids detract from, 
or add little to, the 
presentation. 

Uses visual aids to 
support content and 
include key points. 

Creatively uses visual aids 
to reinforce content and 
invoke interest. 

    
Competency 4:  Presenter interacts with audience in a manner  
appropriate to the assignment.  
 1 1.5 2 2.5 3 
Only attempts to answer 
questions directly related 
to own part of 
presentation. 

Clearly addresses 
questions and promotes 
audience interaction.   

Asks follow-up questions, 
draws conclusions from 
discussion, and adapts 
presentation to increase 
audience understanding 
and involvement.  Each 
group member 
demonstrates ability to 
field questions beyond own 
individual presentation. 

 
Comments:  

___________________________________________
___________________________________________
___________________________________________
___________________________________________
___________________________________________
___________________________________________ 

LEVELS OF ORAL PRESENTATION COMPETENCY 
 

Competency Level  
1 (Novice/Needs 
Improvement) 

Ill-defined or vague purpose or multiple purposes.  Organization is inadequate or inconsistent and does not enhance 
presentation.  Audience left “hanging” without closure.  

  
2 (Proficient)  Expresses a clear, coherent statement of purpose and immediately gains attention of audience.  Organized in a coherent, logical 

manner and provides adequate transitions among ideas.  Conclusion summarizes purpose and main points. 
  

1:  Uses an 
organization pattern 
appropriate to the 
assignment. 
 
 3 (Advanced) Insightful, creatively presented purpose captures and maintains interest of audience. Organization contributes to full 

development of purpose. Provides an enlightening or memorable conclusion. 
   

1 (Novice/Needs 
Improvement) 

Presenter’s sense of audience is unfocused or wavers.  Inconsistent development of important issues and main points. 
Demonstrates superficial understanding of topic.  Does not make connections among ideas. 

  
2 (Proficient)  Content and language appropriate to audience and assignment.  Moves beyond surface understanding and makes connections 

among ideas.  Supports arguments with sound evidence and references.  Consistently emphasizes important issues and main 
points.  Group members show awareness of other members’ material. 

  

2:  Provides content 
appropriate to audience 
and assignment. 

3 (Advanced) Guides audience to a new level of understanding.  Innovatively or expertly advances the presentation’s purpose with evidence 
of research findings.  Group members demonstrate thorough understanding of other members’ material. 

   
1 (Novice/Needs 
Improvement) 

Primarily reads from notes, making some eye contact with audience.  Vocal qualities (pace, inflection, volume, enunciation), 
gestures, grammar, articulation, vocalized pauses, or posture do not enhance the presentation.  Shows some interest in the topic.  
The use of visual aids adds little to the presentation, or detracts from the presentation. 

  
2 (Proficient)  Makes appropriate eye contact with audience.  Vocal qualities (including absence of vocalized pauses), gestures, posture and 

appearance support the content.  Shows enthusiasm for topic. Visual aids support content and include key points. 
  

3:  Presenters should 
be well-prepared and 
delivery should be 
professional and 
engage audience. 

3 (Advanced) Eye contact is used to gauge reactions and understanding. Vocal qualities and gestures reinforce and animate the content. 
Creates enthusiasm about topic in others.  Creatively uses visual aids to reinforce content and invoke interest. 

   
1 (Novice/Needs 
Improvement) 

Adequately answers questions directly related to content of the presentation 

  
2 (Proficient)  Clearly and comfortably addresses questions and demonstrates knowledge and understanding of subject matter.  Promotes 

audience participation through questioning or planned activities as appropriate to the audience and assignment.   
  

4:  Presenter interacts 
with audience in a 
manner appropriate to 
the assignment. 
 3 (Advanced) The presenter answered questions of varied complexity (factual, application, analysis, synthesis, evaluation). Presenter was able 

to summarize and synthesize comments, ask follow-up questions, and draw conclusions from the discussion. Presenter 
demonstrated ability to interpret verbal and nonverbal feedback and adjust presentation to increase audience involvement and 
understanding.   Group members demonstrated ability to field questions beyond their individual materials. 

 

Motivation for Requiring 
Presentations

Strategy for Improving 
Presentation Skills Planning

Missions and Objectives: 
A Linked Set

Implementation

Implementation
(cont.) Closing the Loop

MANAGEMENT ACCOUNTING SEMINAR 

Guidelines for Leading Article Discussions 
 

 

During the semester, each of you will lead class discussion on one journal article.  Most of the assigned 

articles are drawn from professional journals and have a practitioner rather than an academic research 

perspective.  This means that with a close reading you should be able to understand the content of the 

articles.  
As you prepare for leading class discussion, you are to complete a written plan for leading the discussion.  

This plan is to be submitted to the instructor on the day you lead the article discussion.  Discussion implies 

that there will be two-way communication between the leader and other class members.  You should NOT 

simply lecture on or repeat the article.  Use questions, observations, applications, synthesis, and other 

techniques to stimulate class discussion.  Perhaps the following critical thinking hierarchy will help you 

plan your article discussion.  The questions listed below are intended to stimulate your thinking as you plan 

class discussion. 
 

Factual Questions What are the major topics, themes, issues in the article?   

What is the purpose of the article? 

Whose perspective is being addressed? 

When can the technique, method, or theory be used? 

Where can the technique, method, or theory be applied? 

Why would someone use the technique, method, or theory? 

How would the technique, method, or theory be used? 

 
Application Questions How could the technique, method, or theory be used in other situations? 

How can other organizations use the technique, method, or theory? 

 
Analysis Questions What are the components/parts of the technique, method, or theory? 

How have other “tools” been used or integrated into the article topic? 

What is the theoretical basis for the technique, method, or topic? 

 
Synthesis Questions How can the topic of discussion be integrated into or linked with previously discussed topics? 

How would you extend the technique, method, or theory to different types of situations? 

 
Evaluation Questions What are the limitations or weaknesses of the article?  The technique, method, or theory? 

What are the strengths or benefits of the article?  The technique, method, or theory? 

How useful is the article to management accounting practice? 

 
 

SEE Also: 
http://www.idea.ksu.edu, IDEA Paper No. 15, Improving Discussions by  

 
 

Cashin and McKnight 

INTRODUCTION TO MANAGEMENT ACCOUNTING 

ANNUAL REPORT ANALYSIS 

Team Project - 100 pts. 

 
 

Creditors, equity investors, regulators, tax authorities, suppliers, managers, and employees are among those 

who are interested in an organization’s financial performance.  One source of financial information is the 

organization’s annual report that includes its fi
nancial statements.  In analyzing financial statements, ratio 

analysis is a
 tool often used in assessing financial performance and strength.  This project will give you 

experience analyzing the annual report and financial statements for a major corporation. 

Initial Task.  Each of you has been randomly assigned to a three or four person team.  The team’s firs
t task 

is to select a corporation for analysis fro
m the accompanying list.  N

o duplication of companies will be 

permitted, so your team should probably select at least two or three companies in order of preference.  Each 

team must receive instructor consent for its company selection.  I will grant approval on a first-c
ome, first-

serve basis.  Y
our request, with first, 

second, and third choices, should be made via e-mail so that it is d
ate 

and time stamped.  I will respond to your request via e-mail as well, so be sure to check e-mail.  The annual 

reports you use must be for the most recent fiscal year available.  For some companies this will be 2005 and 

for others, it w
ill be 2006..  Your selection should be reported to me by no later than January 31, 2007. 

Obtaining Report.  Given the relatively short window of time, you will need to obtain the company’s 

annual report from its website or the SEC website.  Be sure to download the company’s most recent annual 

report.    A
t a minimum the management letter to shareholders, fin

ancial statements, auditor’s reports, and 

related disclosure notes should be printed.  You may also need the financial statements from the preceding 

year’s annual report in order to perform ratio analysis. If 
the annual report has a fiscal year-end prior to 

December 31, 2006, you will also need to obtain the company’s most recent quarterly report and include 

information from this report in your analysis as well.  If y
ou have difficulty locating a report, check Yahoo 

Finance or the SEC website.  The SEC has 10-K filings (annual reports), 1
0-Q filings (quarterly reports), 

and proxy-statements among other reports on the EDGAR database at www.sec.gov. 

Role.  Your team is to assume the role of investment consultants.  As consultants, you analyze a company’s 

financial statements and issue reports rating the company’s future profitability and credit risk
. 

Audience.  Current and potential creditors and equity investors may use your report to make an investment 

decision. 

Content of Written Report.  The report should begin with a brief description of the company.  This would 

include, but is not limited to, history, type of company, products or services, stra
tegy, and organizational 

objectives.  You should reference at least two current (late 2006 or 2007) news articles at some point in 

your report. 

Another section of your report will include an analysis of the company’s financial performance for the past 

two years.  As part of your analysis, you will calculate two years of ratios and discuss their significance for 

the selected company.  You should present and discuss the ratios liste
d in Exhibit 14-6, p. 609 in your text.  

In addition, compare the company’s ratios with industry or competitor averages and indicate the source of 

this information.  Show the calculations supporting your ratio analysis in Appendix 1 to your report.  

Several sources of company or industry information are identified in Exhibit 14-7, p. 610 in your text.  

Some additional sites are as follows: 

www.edgarscan.pwcglobal.com 

www.standardandpoors.com 

www.forbes.ar.wilink.com 

www.factiva.com 

www.mergentonline.com 

 
 

 

INTRODUCTION TO MANAGEMENT ACCOUNTING Annual Report Project Oral Presentation Requirements 
 
 Each team is required to present its analysis of the assigned company.  The presentation should be 

approximately 15 minutes in length with time allowed for about three questions.  Each team member must 

participate in the presentation.  Team members should dress as professionally as possible. 

 
Presentation Characteristics:  PowerPoint slides are required; handouts or other visual aids are optional 

 Do not put too much information on one slide 
 Test out the color combinations for readability 
 Be sure to use font sizes of adequate size (not less that 28 point) 

 E-mail your PowerPoint slides to me by noon on the day of your presentation 

 I will have the slides open and ready for your use 
 Also save the file to an accessible drive or storage device 

 Use a good organizational pattern  Introduce members of the team  Include an introduction that tells what the presentation is about 
 Main information with good transitions between presenters 
 A wrap-up that summarizes your recommendations and conclusions 

 Team members should NOT read their presentations or overly rely on note cards 

 Know your part well  PRACTICE your presentation  Try to make eye contact with the audience 
 Speak loudly enough to be heard around the room; the projection unit is relatively loud 

 Also, some presentations may be taped for assessment purposes 
 Try to put some energy and enthusiasm in your vocal tone 
 Be aware of vocalized pauses or vocal fillers (uh, um, okay, like, etc.) 

 Body language can convey confidence or nervousness 
 Use gestures and movements than reinforce your points 

 You will have a remote available to you; you do not need to stay at the podium 

 See the oral communication descriptors attached. 
 
 

Contact Information:
Debra Kerby, Ph.D.
School of Business
Truman State University
100 East Normal Street
Kirksville, MO 63501
660-785-4363
dkerby@truman.edu


