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The Journal of International Accounting Research, the journal of the
International Section of the American Accounting Association, has a new
editorial board in place. The editorial team welcomes submissions of
international accounting manuscripts and is committed to providing prompt and
constructive feedback to authors of submitted manuscripts. The new editorial

board aims to provide initial feedback to submitted manuscripts within 60 days.

The Journal of International Accounting Research publishes articles that increase our understanding of the
development and use of international accounting and reporting practices or that attempt to improve extant practices.
International accounting is broadly interpreted to include the reporting of international economic transactions; the
study of differences among practices across countries; the study of interesting institutional and cultural factors that
shape practices in a single country but have international implications; and the effect of international accounting
practices on users. The Journal has a diverse readership and is interested in articles in auditing, financial
accounting, managerial accounting, systems, tax, and other specialties within the field of accounting.

The Journal is open to research using a wide variety of research methods, including empirical-archival,
experimental, field studies, and theoretical. The importance of the findings and the rigor of the analysis are the

factors that determine acceptability.

A new website that is similar to the websites for other AAA journals is now being used to process new submissions.
Authors are asked to submit their manuscripts, with a separate title page, at http:/jiar.allentrack.net. Instructions for
paying submission fees are available at http://aaahq.org/AAAforms/journals/jiarsubmit.cfm.
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