
 
 
 
 
 
 
 
 
 
 

 
ANNUAL MEETING SUBMISSION DEADLINE— 

JANUARY 7, 2008 
 
This year’s American Accounting Association meeting will be held in Anaheim, California, 
August 3rd through 6th.  Tonya and Dale Flesher from the University of Mississippi are the 
overall program chairs and will be coordinating the Teaching & Curriculum Section's portion of 
the meeting.  Please consider participating as an author, reviewer, discussant, or moderator.   
 
        • The submission deadline for manuscripts is JANUARY 7, 2008.  The manuscript 
 submission guidelines and forms are at the following site:   
 http://aaahq.org/AM2008/call2008.htm  
 
        • You may volunteer as a reviewer, discussant, or moderator at the following site:  
 http://aaahq.org/AAAforms/AM2008/form2008.cfm?view=c. Be sure to emphasize that 
 you want to be a reviewer (and/or moderator or discussant) for the T&C Section. 
 
Submissions for T&C Section sessions can be either research-based, examples of cases, or the 
sharing of teaching resources.  Panel sessions may also be proposed.  In addition to paper-based 
concurrent sessions and panels, there is also the opportunity to submit to “Effective Learning 
Strategies” sessions, which are interactive, poster-based sessions.  Other members of the T&C 
Program Committee include David Dearman (University of Arkansas at Fort Smith), M. Lou 
Fowler (Missouri Western), Jefferson Jones (Auburn), David K. Dennis (Otterbein), and David 
Pariser (West Virginia). 
 
     The headquarters hotels (Hilton and Marriott) are within  
     easy walking distance of each other and to Disneyland.   
     This would make for a great family vacation. 

 
Dale L. Flesher, University of Mississippi 

Tonya K. Flesher, University of Mississippi 
2008 AAA Program Co-Chairs (and T&C Section Liaisons) 
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Manuscripts and Shaggy Dog Stories 
 

Anyone wishing to submit short manuscripts, cartoons, shaggy dog stories, letters to the 
editor, calls for papers, or other filler to The Accounting Educator should send the material to 

the editor, Dale L. Flesher, at the address below 
 

The Accounting Educator 
Dale L. Flesher, Editor 

J Riley Shaw, Associate Editor 
Patterson School of Accountancy 

University of Mississippi 
University, MS  38677 

E-Mail: acdlf@olemiss.edu

CALL FOR SHORT PAPERS FOR NEXT ISSUE: 
 

THE EXTENSIVE USE OF VIDEOS IN THE ACCOUNTING 
CLASSROOM 

 
Do you utilize a lot of videos in your accounting classroom?  Describe what videos you use, 
why, and how they are used, in a short manuscript (not over two pages single spaced).  Be 
sure to explain what the students gain from the videos.  Submit your manuscript electronically 
by January 31 to Dale L. Flesher, Editor, at the editorial address above.   

CALL FOR NOMINATIONS 
 
The Teaching & Curriculum Section invites nominations for all officer positions for the 2008-
2009 academic year. If you are interested in serving the section in a leadership capacity, or 
would like to suggest someone else, please contact Tim Fogarty (tjf@case.edu) who chairs 
this year’s nomination committee. The following section offices are open for nomination: 
  

Vice Chairperson-Academic/Chairperson-Elect 
Vice Chairperson-Practice 

Secretary 
Treasurer 

  
Nominations close on March 3, 2008. 
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 A COOL WAY TO WARM UP THE AUDIENCE:  SONG OF 
THE DAY 

 
Kate Mooney 

St. Cloud State University 
St. Cloud   MN  56301 

kkmooney@stcloudstate.edu 
 
 
Need a way to get your students' attention at the beginning of class? Want to display your 
fabulous sense of humor? Try starting class with a Song of the Day.  For every class meeting I 
pick a song that relates to some aspect of that meeting. Most of the time I choose something that 
is connected to the topic. For example, the Beatles "When I’m Sixty-Four" for the first class 
period on pensions, "Bewitched, Bothered, and Bewildered" for days when we do a really tough 
topic, or "Jailhouse Rock" if we are looking at fraud. Other times the song relates to the weather. 
On a below zero winter day, I’ll play "Heat Wave". Or the song might relate to a holiday or 
something happening on campus. It is fun and gives me something to chat about with early 
arrivals prior to the start of class.  
 
I try to get to class as early as I can to get set up.  I start the song using the repeat function so that 
it plays a few times through before class starts.  While it is playing I chat with students, 
mentioning the title and the tie to the day’s topic. 
 
Technology 
 
Obviously, you need a technology-enhanced classroom.  The system I use includes a computer, 
wall mounted speakers, and plug-in cables for a laptop or USB device.  You can play the song 
through the use of network files, a laptop loaded with the songs, or plugging in your iPod.  The 
volume needs to be loud enough to understand the words, but not so loud that it stops 
conversation.    
 
Key Points to Remember When Picking Songs 

• Choose well-known songs.  This is more difficult than it sounds because of generational 
differences in defining well-known. 

• Choose songs with clearly understandable lyrics. 
• Puns usually go over well. 
• Mix up the artists—even if Willie Nelson is the greatest, students start to groan after the 

third Willie song of the day. 
• If you’re completely at a loss, ask for suggestions. 
• Carefully review ALL lyrics so that you don’t play something offensive or too 

suggestive. 
 

Student Feedback 
 
In the three terms I’ve used this technique, I haven’t had one negative comment on my 
evaluations.  I don’t ask anything specific, but include the following question: 
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Please indicate characteristics and behaviors of the instructor that you found most 
helpful to your learning. Give specific examples if possible. 

This Resulted in the following responses relating to song of the day: 
• The song of the day made class more exciting to come to as well 
• She was fun.  She always had a song of the day. 
• The music she played at the beginning of the class :) 
• I really liked the song of the day... at first it was weird but it really did make 

the class start off in a fun way 
 

Suggested Songs 
 
Topic/event Songs 
First Day of Class Ninety Nine and a Half Won’t Do (a Gospel song or Creedence 

Clearwater) 
Daydream Believer 
Getting To Know You (King and I) 
Dream the Impossible Dream 
Theme from Rocky 
Teach Your Children (Crosby, Stills and Nash) 
Only The Strong Survive 
Back To School Again (Four Tops) 

Exam Days Help (Beatles) 
Think (Aretha Franklin) 
Bewitched, Bothered and Bewildered 
It’s Now or Never 
I Say a Little Prayer 
Climb Every Mountain 
If Only I Had A Brain (Wizard of Oz) 
Stayin’ Alive (Bee Gees) 
With A Little Bit Of Luck (My Fair Lady) 
Did You Ever Have To Make Up Your Mind (Lovin Spoonful) 

Return of Exam Yesterday (Beatles) 
I Should Have Known Better 
Nothing I Can Do About It Now (Willie Nelson) 
Don’t Think Twice, It’s All Right 
Sumthin’ Stupid (Frank and Nancy Sinatra) 
Paint it Black (Rolling Stones) 
I Guess That’s Why They Call It The Blues (Elton John) 
High Hopes 
Put On A Happy Face 

Big Project Due Midnight Hour 
A Hard Days Night 
It’s Too Late (Carole King) 
Time is on my side 
Night and Day 
Help Me Make It Through The Night 
Give Me Just A Little More Time 
All Through The Night 
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Midnight Special (Creedence Clearwater) 
Oh What A Night (Four Seasons) 
It’s Late (Ricky Nelson) 

Weather Blue Skies 
Heat  Wave 
Button Up Your Overcoat 
I’ve Got My Love To Keep Me Warm 
Get Off My Cloud 
Blowin’ In The Wind 
Raindrops Keep Fallin’ On My Head 
Oh What A Beautiful Morning (Oklahoma) 
Sunny 
Stormy Weather 
Let The Sunshine In (Hair) 
Singin’ In The Rain 
Baby It’s Cold Outside 

Last Day of Class So Long (Sound of Music) 
It’s Over (Roy Orbison) 
It Was A Very Good Year 
It’s All Over Now (Rolling Stones) 
Oh Happy Day 
Toot, Toot, Tootsie Goodbye 
(I’ve Had) The Time Of My Life (Dirty Dancing) 
Hi Ho Hi Ho (Dwarfs from Snow White) 
After The Ball  
Auld Lang Syne 
So Long It’s Been Good To Know Ya’ 

Moving to a New Topic The Times They Are A Changin’ 
This Could Be The Start Of Something Big 

Day Before Break or 
Holiday 

Let The Good Times Roll 
On The Road Again 
Tomorrow (Annie) 
Beautiful Isle of Somewhere 
Hawaiian, Mexican, Caribbean songs 
We Gotta Get Out Of This Place (Animals) 

Team Work Centerfield 
With A Little Help From My Friends 
All I Really Want To Do Is Be Friends With You 
Where You Lead I will Follow (Carole King) 
All My Rowdy Friends (Hank Williams) 

Fraud Jailhouse Rock 
Folsom Prison Blues 
I’m Sorry (Brenda Lee) 
Lyin’ Eyes (Eagles) 
Your Cheatin’ Heart 
Shame, Shame, Shame 
Can’t Help Myself (Four Tops) 
I Fought The Law 
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Suspicious Minds (Elvis Presley) 
Internal Control I Walk The Line 

Beat It (Michael Jackson) 
Got My Mojo Workin’ (Etta James) 
Johnny B Goode 
It’s All Right 
Ain’t Misbehavin’ 
Chains  

Revenue/Sales If You’ve Got the Money, Honey 
Penny Lane 
Three Coins In A Fountain 
Who Will Buy (My Fair Lady) 
Signed, Sealed, Delivered I’m Yours 

Bad Debts I Can’t Get No Satisfaction (Rolling Stones) 
Expenditures Can’t Buy Me Love 

Big Spender 
Pensions When I’m 64 

Pennies From Heaven 
Taxes They Can’t Take That Away From Me 

The Taxman 
Payroll Nine to Five (Dolly Parton) 

Take This Job And Shove It 
Holidays My Funny Valentine 

Monster Mash 
Stars and Stripes Forever 

Inventory Rikki Don’t Lose That Number (Steely Dan) 
634-5789  
Just In Time 

Long Term Assets Little Red Corvette (Prince) 
Mercedes-Benz (Janis Joplin) 

Accounting Process Do You Believe In Magic (Lovin’ Spoonful) 
ABC (Jackson Five) 
The Way You Do The Things You Do 

Financial Statements Wishin’ and Hopin’ (Dusty Springfield), (when discussing meeting 
forecasts) 
Money (That’s What I Want) 
Thirty Days ( Chuck Berry) 
Only Make Believe (good for comprehensive income) 

Liabilities You Really Got Me (The Kinks) 
Contingencies Leavin’ It All Up To You 

You Never Can Tell (Chuck Berry) 
Leases We Can Work It Out 

Fur Elise 
Bonds Any theme song from a James Bond film 
Depreciation Multiplication (Bobby Darin) 
Very Difficult Topics State of Confusion (The Kinks) 

Get Ready (The Temptations) 
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PLAYING GAMES 
 
The previous issue of The Accounting Educator contained a “call for papers” for short articles on 
the use of games in the accounting classroom.  Three such papers were accepted and these 
appear below and on the following pages. 
 
 

IT IS ALL FUN AND GAMES: PLAYING GAMES IN THE ACCOUNTING 
CLASSROOM 

 
By Christine Z. J. Noel, Colorado State University – Pueblo 

christine.noel@colostate-pueblo.edu 
 

I have been playing games in the accounting classroom nearly always.  It is a concept I tried out 
a number of years ago, found that they are a great tool for student learning (and for student fun!), 
and have expanded my repertoire since then.  The games I play with regularity include Jeopardy, 
Who Wants to be a Millionaire?, and Pyramid. 
 
Jeopardy is a game I have played since the beginning, and it has evolved from chalk-written 
squares on a blackboard and the use of hotel call bells, to a sophisticated PowerPoint setup 
complete with special effects such as playing Think Music – the Jeopardy theme music – during 
final Jeopardy.  I play Jeopardy with all my principles classes and with my auditing class for 
exam review; it is played during the class before an exam.  With the draw of a playing card, I 
randomly divide the class into four teams (by suit) and a scorekeeper (joker).  Once the teams 
find all their teammates and select a team name (often something unique and creative such as 
Diamonds or Clubs), they receive a buzzer box and elect a person to ring in for their team.  The 
draw of another card from a single suit determines the team that selects first.  After that, the team 
with the last correct answer selects next.  My standard Jeopardy board consists of four categories 
with five dollar amounts each, ranging from $100 to $500.  Two Daily Doubles are included, 
where a team, upon selection, chooses their wager prior to seeing the clue.  Categories include 
terms from chapters to be covered on the upcoming exam (i.e. Chapter 6 Terms), and matching-
type clues, such as identifying the type of expense (i.e. COGS, selling, G&A, non-operating) 
when a specific expense is named in a clue (i.e. advertising).  Terminology works well for 
Jeopardy clues.  The clue consists of the definition, and the students are to determine the term 
name.  For example, a clue might read, “This is net sales less cost of goods sold,” and the correct 
response would be, “What is gross profit?”  Teams are awarded positive dollar amounts for 
correct answers and negative dollar amounts for incorrect answers.  After the regular round is 
played, teams with positive scores participate in Final Jeopardy, while teams with zero or 
negative scores observe.  Participating teams write down their wager after seeing the category, 
then write the letter of their (multiple) choice after the final question and its possible answers are 
read.  After Final Jeopardy, the teams are ranked first through fourth, and extra credit points are 
awarded accordingly. 
 
Millionaire works quite well for advanced financial, and would also work well for the 
intermediate sequence.  As with Jeopardy, Millionaire is played as a review during the class 
before an exam.  I have my students’ names on slips of paper that are drawn from a small 
container.  Students may choose not to play if their name is drawn.  If a student’s name is drawn 
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and they want to play, they take a seat in the ‘hot seat,’ which has a simple calculator and scratch 
paper for their use, as some questions involve calculations.  Four lifelines are available: Ask the 
Audience (ask the class at large), Phone a Friend (ask one individual in the class), Skip the 
Question, and 50/50 (where I randomly remove two of the wrong answers).  On the whiteboard I 
have a series of 10 steps, beginning with a quarter point and increasing by a quarter point until 
two points, then increasing by a half point until three points – the maximum number of extra 
credit points that may be earned.  There are two “safe” levels – at one point and at two points.  
As students answer each successive question correctly, I place a checkmark next to the 
appropriate step on the whiteboard.  Like in the real game, students have the option of walking 
away with points currently earned, but if they answer incorrectly, they fall back to their last safe 
level, or to zero.  The questions are set up in PowerPoint with duplicate slides.  The first slide 
shows a multiple-choice question and four possible answers; the second slide shows the same, 
with the correct answer bolded and in red.  Questions are mixed – both easy and hard, as well as 
with the chapters covered – as the points at which a student begins and ends their play varies.   
 
Pyramid works great for the second course in a sequence of two, for instance for the second 
course of principles or intermediate.  I play it during the first class meeting as a fun icebreaker, 
and also to review concepts and terminology learned in the first course in the sequence.  I have 
also played this game for quite some time.  It is currently set up as a PowerPoint, but initially I 
used overhead transparencies for the clues (using paper to reveal them one at a time) and I drew 
the pyramid on the chalkboard.  I randomly divide the class into two teams and a scorekeeper 
with the draw of a playing card, and create the playing area in the front of the room with one 
chair facing the screen and the other facing away.  A coin toss selects the team to go first for the 
first round; the second-place team from round one goes first in round two.  Each team sends two 
players each turn – one to give and one to receive the clues.  The players choose a category from 
the pyramid, which consists of six different letters.  Each category contains six clues, each 
beginning with the indicated letter of the alphabet.  All clues are words or phrases related to the 
appropriate first course, except for one non-accounting word thrown in just for fun.  (The 
students never fail to laugh when they have just seen ‘balance sheet’ and ‘bank reconciliation’ 
and then see ‘boomerang.’)  The players have one minute to guess all six words or phrases.  The 
winning team of each round earns one or two extra credit points. 
 
No books or notes (either used or taken) are permitted during game play, and students learn 
quickly that studying for the upcoming game review is beneficial as it improves their team’s 
chance of earning more extra credit.  From an educator’s perspective this is beneficial as the 
students are studying for their exam sooner than the night before.  I always make the review 
games relevant to the exam.  For instance, some of terminology clues will show up in the 
matching problem on a principles-level exam. 
 
I highly recommend playing games with your accounting students.  It’s fun, you share a lot of 
laughs, they study more, and they learn without even realizing it.  Like one of my colleagues 
commented, “Sometimes we trick them into learning.” 
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USING GAMES TO APPEAL TO MILLENNIAL STUDENTS 
 

By:  Carole Shook, University of Arkansas 
Tammy Waymire, University of Arkansas 

 Zach Webb, University of Arkansas 
 

Millennial students are currently the primary population at colleges and universities.  These 
students were born beginning in 1980.  They are very different from former generations.  In 
particular this group has a short attention span – mainly due to rapidly changing environments in 
video games, instant messages on computers, and frequent texting and ringing of cell phones.  
They have a strong emphasis on doing things rather than just listening.  Millennials expect 
feedback and enjoy collaborative work.  For instructional purposes in accounting, this leads to a 
new set of challenges for professors.  We have incorporated more active learning techniques, in- 
class group work, and a greater variety of activities into our regular classroom repertoire.   
Perhaps most importantly, we need to remember that Millennials have a desire for fun, humor, 
and even silliness.  For professors who are not Millennials, this can represent a challenge.  We 
have found that adding a few games/fun activities to class can create the sense of excitement that 
students seem to be looking for once in a while. 
 
First, we would like to share a website that contains multiple templates for games – such as 
Hollywood Squares, Who Wants to Be a Millionaire, etc.  This site is free to use as long as you 
credit the sources and was created and provided for educators.  The website address is: 
  
http://images.google.com/imgres?imgurl=http://www.murray.k12.ga.us/teacher/kara%2520leona
rd/Mini%2520T%27s/March%2520Mini%2520T-
Games/Graphics/Millionaire.gif&imgrefurl=http://www.murray.k12.ga.us/teacher/kara%2520leo
nard/Mini%2520T%27s/March%2520Mini%2520T-
Games/Games.htm&h=263&w=350&sz=31&hl=en&start=2&um=1&tbnid=6wCVkgNCrwrT2
M:&tbnh=90&tbnw=120&prev=/images%3Fq%3Dwho%2Bwants%2Bto%2Bbe%2Ba%2Bmilli
onaire%2Bpowerpoint%26svnum%3D10%26um%3D1%26hl%3Den%26client%3Dfirefox-
a%26rls%3Dorg.mozilla:en-US:official%26sa%3DG . We have found these games to be easy to 
adapt for our needs, and you can further involve students in the process and increase their 
knowledge by having them write the questions for the games.  Students enjoy the variety of 
games offered on this site – if one doesn’t work there are multiple others to try! 
 
One of our games is based on the popular TV show Survivor.  We have students write review 
questions.  Using groups of five or six students is best.  Choose one student in each group to be 
the “spokesperson”.  This person is responsible for raising their hand to answer the question and 
providing the official answer for the group.  To motivate the students it is a good idea to let them 
know what “reward” they are playing for in the round.  The best rewards are those that are 
actually used in the TV show – such as a can of Pringles potato chips, candy, toothpaste, soap, 
etc.  One of our favorite prizes is a toy car – on the TV show they give real cars – but of course 
this is Accounting Survivor, so we aren’t quite as wealthy.  On the TV show the contestants have 
to share everything.  It is more realistic to purchase a small bag of M&M’s for example and let 
the students decide how to split them up if they win.  This in itself creates interaction – 
something that Millennials desire.  Ask a question and the first person to raise his or her hand 
gets the chance to answer the question.   (You might get a few neutral students to help you 
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determine who raises their hand first as the groups can become very competitive).  If the first 
group misses the question, give someone else a chance to steal.  Since this is Accounting 
Survivor we don’t vote anyone off our island because we all like each other too much for that, 
and instead of the walk of shame that losing contestants take, allow the students who answer the 
most questions correctly to take the walk of fame and leave before everyone else.  You might 
want to make it clear that we are only playing for “rewards” and not the million dollar end prize 
the show offers.  They can spend money but no one can take their knowledge away!  This game 
is very interactive – the level of competitiveness seems right off the TV show!  The more 
reserved students can gain confidence in a safe but competitive environment to speak-out, and 
the hope is that all students increase their ability to communicate. 
 
“The Answer is Always B” (or A, or C, or D, or whatever letter you choose) is a game that is 
easy to create and administer in the classroom.  Create multiple choice questions and see if the 
students can “guess” the answer after you tell them the title to the game.  You can expect the 
question – “how come you don’t make the test this way?”  Limit the number of questions to five 
or less for the most impact.  Millennials need structure, this game builds confidence. 
 
Not all games need to involve accounting content.  For one exercise we study Microsoft.  Using 
a list of facts on the Microsoft website we created a game in which we ask trivia questions 
regarding Microsoft to start out the class.  The funny questions – such as “What is the most 
consumed item in Microsoft’s cafeteria?  A.  Turkey and mashed potatoes B.  The Microsoft 
Tacosoft C.  Pizza” make the students curious about the company.  (Did you guess right?  The 
answer is C.)  Have each student answer the questions on their own.  The people with the most 
answers get a prize off Bill Gates’ desk – such as post-its, a pen, a dollar, etc.  Make the students 
draw a prize out of a sack so they don’t know what they are getting – that is part of the fun – not 
knowing what is available.  
 
Did you know accounting is as fun as going to the beach?  Well, it can be with a beach ball.  
Write numbers on the different panels.  This game is particularly effective with introductory 
financial accounting.  Throw the beach ball – whoever catches it, or whoever it lands closest to, 
will need to choose a number. You can then have students pick a number or draw a number from 
a bag.   After the students choose a number, have them draw a question from a bag with that 
number on it.  The question can ask something like what accounts should you use for a particular 
question, what financial statement contains a certain account, etc.  One bag could even contain 
some candy.   If you have a Smartboard or overhead projector in your classroom it is fun to put 
up a few pictures of the beach and wear sunglasses–this gives a few added laughs to everyone.   
 
We hope you find something here that can help you enhance the learning experience for your 
Millennial students – yet still maintain the professionalism required of the Accounting 
profession.  We recommend that you use a game once every few weeks at most – that way 
students will see them as the “reward” (like in Accounting Survivor) that they are.  
  
Sources: 

 Generations at Work:  Managing the Clash of Veterans, Boomers, Xers, and Nexters, by Ron Zemke, 
Claire Raines, and Ron Filiczak, 1999. 

 Generation X and The Millennials:  What You Need to Know About Mentoring the New Generations, Law 
Practice Today, Diane Thielfoldt and Devon Scheef, 2004.  

 Generation Y:  The Millennials:  Ready or Not, Here They Come, NAS Insights, 2006. 
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PLAYING GAMES IN THE ACCOUNTING CLASSROOM:  
MONOPOLY DOES THE JOB!! 

 
Cathy Duffy, Carthage College 

 
 
I currently use Monopoly in my introductory financial accounting classes.  I must admit at this 
point that the idea of using this game in my class came from a former colleague at Robert Morris 
College in Chicago, IL where I began my teaching career.   I have the students play monopoly in 
the third or fourth week of class just after we have learned how to prepare journal entries and use 
T-Accounts.  I have the students break up into groups of three to five and each group gets their 
own monopoly game to play.   
 
The instructions are simple:  write down each transaction as you play the game and prepare the 
journal entries and T accounts for homework.  To get the game and variety of transactions going 
a little faster, I tell the students that they can skip the general rules about having to go around the 
board once before buying property and they can start adding houses after they have purchased 
the property.  Based upon the class period length, the students usually have about 45 to 50 
minutes to play the game.  As the students play, I walk around to the groups to see if they have 
any questions.  The most common are how to “record” the transactions (what to call the money 
received or paid).  I usually ask them to try to come up with an account name first before 
offering my suggestions.    Some students do actually prepare the journal entry to record the 
transactions while playing, but most follow the rule of just writing down the transaction itself. 
 
As the period comes to an end, I instruct the students to count their cash and to record that 
number in their note with the transactions.   At the beginning of the next class I ask students how 
many had the same number in their cash T account as the amount of cash they counted.  In each 
class one or two students might have the same number.  I usually reward those students with a 
small prize (such as a pencil or piece of candy, although it has been as “extravagant” as lottery 
tickets).  The class talks about the reasons why the cash T account did not agree with the actual 
cash on hand. 
 
Overall, the students should gain an understanding of how to classify basic transactions in 
accounting terms, develop their journal entry and T account preparation skills and understand the 
importance of keeping track of all transactions.   
 
As a side note, when I use this game with the students, groups often sit at the tables in the 
building atrium adjacent to the classroom.  It’s fun to hear former students walk by and say “Oh I 
remember when we played that.”  If nothing else, it gives the students a fond memory of what is 
often a very difficult course.   
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“MEASURING ACCOUNTING LEARNING” MONOGRAPH 
COMMITTEE:  REQUEST FOR HELP 

 
The T&C’s “Measuring Accounting Learning” Monograph Committee has developed a 
questionnaire to determine what students feel about the “student evaluation of teachers” (SET) 
questionnaires given each semester at most universities.  Students are asked about various 
aspects of SETs they complete for various courses, including whether the students think what 
they say on SETs makes any difference to anyone. This student survey is done without names, 
identifying schools, course number, professor name, etc.  
 
Would you be willing to distribute the questionnaire to your students this semester and return 
them to the Committee?  A diverse return from many schools is needed.  The questionnaire has 
been approved by Louisiana State University’s Institutional Review Board. 
 
If you are willing to help, please e-mail Ron Flinn at rsflinn@aol.com or drop him a note at 
Department of Accounting, Creighton University, 2500 California Plaza, Omaha, Nebraska 
68178-0308; Telephone:  402-280-2063. 
 
The questionnaire will be sent to you electronically and you can administer it electronically. 
 
 

2008 Critical Perspectives on Accounting Conferences 
Baruch College Conference Center 

April 24th - 28th 2008 

Accounting academics, practitioners, teachers, and students are invited to a 4-days of meetings at 
the Baruch College's Conference Center, from April 24 to April 28 2008,  

The meeting consists of the MAIN CRITICAL PERSPECTIVES ON ACCOUNTING 
CONFERENCE (Thursday Evening, April 24 through Saturday, April 26) and three mini- 
conferences: THE EMANUEL SAXE SYMPOSIUM (Monday, April 28 -- After Passover!), 
THE EMERGING SCHOLARS WORKSHOP (Thursday, April 24), and the EUROPEAN 
CRITICAL ACCOUNTING SYMPOSIUM (Thursday, April 24). New York CPE credits are 
available for registered attendees. 

For more information, contact Professor Tony Tinker at: tonytinker@msn.com, Tel. 646 312 
3175 and visit the Conference Websites: http://aux.zicklin.baruch.cuny.edu/Tinker/cpa2008/ 
or http://www.st-andrews.ac.uk/~cpaedit/2008CPA/ 

  
Note to Planners of Regional Meetings 

If planners of regional meetings would like a presentation or a panel on “Assurance of Learning” or 
“Convergence of GAAP with IFRS”, please contact Dr. Roselyn Morris at rmorris@txstate.edu.  Rosie 
is the chair of the accounting department at Texas State University-San Marcos, and is the 
current chairperson of the T&C Section’s Assessment Committee. 
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American Accounting Association 
Call for Nominations 

2007 T&C Section Outstanding Research in Accounting 
Education Award  

To encourage and recognize excellence in accounting education research, the Teaching and 
Curriculum (T&C) Section seeks nominations for the 2007 Research in Accounting Education 
Award. Research articles (besides cases, instructional resources, and teaching and educational 
notes) in English in the field of accounting education published in 2007 are eligible for the 
award. Note: cases, instructional resources, and teaching/educational notes are not eligible for 
the award. At least one of the authors of the manuscript must be a member in good standing in 
the T&C Section in 2007-2008. 

The Research in Accounting Education Award Committee, appointed by the Chair of the T&C 
Section, will evaluate all submitted nominations. The award is for the outstanding article, not 
necessarily the best paper in a given year. Thus, the committee can choose not to give an award 
in a given year. The award carries a plaque, letter of commendation, and monetary stipend 
($500) that will be presented in the T&C Section's business meeting in August 2008. This year's 
committee consists of:  David E. Stout, Chair (Youngstown State University), Mahendra 
Gujarathi (Bentley College), Mary Fischer (University of Texas at Tyler), Claire Latham 
(Washington State University), Ski VanderLaan (Delta College), and Richard L. Banham 
(Tennessee State University). 

Self-nominations are acceptable and typical. Nominations consisting of (a) copy of the paper, (b) 
cover letter, and (c) statement of membership in the T&C section should be submitted 
electronically (destout@ysu.edu) or by mail to the address below. The deadline for receiving 
nominations is April 8, 2008. 
 
Please send all nominations to: 
 
David E. Stout 
Department of Accounting & Finance 
Williamson College of Business Administration 
Youngstown State University 
Youngstown, OH 44555-0001 
(330) 941-3509 
Email: destout@ysu.edu  
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DEMYSTIFYING FORENSIC ACCOUNTING: A “NOVEL” IDEA 
 

D. Larry Crumbley, Louisiana State University 
 
 

Valuation practitioners frequently have a need for a forensic accountant; now there is an exciting 
way to learn about this new field, which is somewhat like the numerous CSI series or the 
Numb3rs series on television, but instead of figuring out the trajectory of the bullet, the 
practitioner is trying to find out how a transaction began.  
 

A New Forensic Novel 
 

A new instructional novel entitled The Big R: A Forensic Accounting Action Adventure can help 
students learn about this niche area.1  The Big R is a supplementary book to be used near the end 
of a forensic accounting, internal auditing (IA), auditing, or fraud examination course.  This 
novel would also be ideal for an MBA course that has light coverage of accounting, or could be 
used for in-house training programs.  The plot evolves around a series of heinous biological and 
chemical murders occurring on the exact date there was a perfect game in baseball. Baseball is 
completely unprepared for the risk—major league murders in the stands. 
 
This educational novel mixes forensic auditing, serial killers, fraud, risks, country-western 
music, anthrax, and internal auditing to help students learn the principles of forensic auditing. A 
certified internal auditor, a forensic accountant, and an FBI agent work together to find a serial 
killer striking at baseball parks. The killers are able to frame Milt Pappas, a former Chicago Cubs 
pitcher, as the person responsible for the terror. In 1972, Milt Pappas came within one out of 
pitching a perfect game, but according to Pappas, the umpire called at least two strikes balls, 
resulting in the 27th batter walking to first base. That umpire is killed in this novel.  
 
This excerpt about The Big R should whet the reader’s appetite: 
 

Fleet [Walker] had heard one speaker call it the “Big R.”  The speaker said that each 
organization has many small risks, some moderate risks, and one or two huge risks.  The 
“Big R” can destroy the organization.  Risks can also be classified as operational, 
financial reporting, and compliance risks.  Some auditors, because they have an 
accounting background, focus on the financial reporting risks and ignore the potentially 
more severe operational and compliance risks.  None of the risks can be ignored. 

  
Conclusion 

 
If you wish your students to learn about the exciting and rewarding field of forensic accounting, 
get a copy of this exciting novel.  It is a way of adding excitement, and learning, to an auditing or 
forensic accounting course. 

                                                 
 1 D.L. Crumbley, D.E. Ziegenfuss, and J.J. O’Shaughnessy, The Big R: A Forensic Accounting      
Action Adventure, Durham, N.C.: Carolina Academic Press, 2007, 255 pp.  $21.95. 
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TEACHING AND CURRICULUM (T & C) KEY PEOPLE: 

AMERICAN ACCOUNTING ASSOCIATION 
 

2007/2008 Officers 
 

Chairperson 
D. Larry Crumbley 
KPMG Endowed Professor of Accounting 
E.J. Ourso College of Business 
Louisiana State University 
Baton Rouge, Louisiana 70803 
Phone: 225-578-6231 
Fax: 225-578-6201 
Email: dcrumbl@lsu.edu 

Vice Chairperson-Academic 
Dale L. Flesher 
Arthur Andersen Professor of Accounting and Associate 
Dean 
Patterson School of Accountancy 
University of Mississippi 
University, Mississippi 38677-1848 
Phone: 662-915-7623 
Fax: 662-915-7483 
Email: acdlf@olemiss.edu 

Vice Chairperson-Practice 
George W. Krull, Jr. 
26W344 Menomini Drive 
Wheaton, IL 60187-7955 
Home: 630-668-5411 
Cell: 630-667-5411 
Facsimile: 630-873-2755 
Email: gwkrull@msn.com 

Secretary 
Roland L. Madison 
Dept. of Accountancy 
John Carroll University 
Cleveland, Ohio 44118 
Phone: 216-397-4404 
Email: rmadison@jcu.edu 

Treasurer 
Pamela A. Smith 
KPMG Professor of Accountancy 
Northern Illinois University 
College of Business 
DeKalb, Illinois 60115-2854 
Phone: 815-753-8673 
Fax: 815-753-8515 
Email: pamsmith@niu.edu 

Immediate Past Chairperson 
Alan Reinstein 
School of Business Administration 
Wayne State University 
Detroit, Michigan 48202 
Phone: 313-577-4530; 248-368-8841 
Fax: 313-577-2000; 248-368-8841 
Email: a.reinstein@wayne.edu 

 
Council Representatives 

 
D. Larry Crumbley 
KPMG Endowed Professor of Accounting 
E.J. Ourso College of Business 
Louisiana State University 
Baton Rouge, Louisiana 70803 
Phone: 225-578-6231 
Fax: 225-578-6201 
Email: dcrumbl@lsu.edu 

Alan Reinstein 
School of Business Administration 
Wayne State University 
Detroit, Michigan 48202 
Phone: 313-577-4530; 248-368-8841 
Fax: 313-577-2000; 248-368-8841 
Email: a.reinstein@wayne.edu 

 
 

Editors 
 

Newsletter (The Accounting Educator) 
Dale L. Flesher 
Arthur Andersen Professor and Associate Dean 
Patterson School of Accountancy 
University of Mississippi 
University, Mississippi 38677-1848 
Phone: 662-915-7623 
Fax: 662-915-7483 
Email: acdlf@olemiss.edu 

Webmaster 
Michael K. Haws, MBA 
Director of Finance 
Community Mental Health Center Inc. 
285 Bielby Road 
Lawrenceburg, IN 47025 
Phone: 812-532-3492 
Cell Phone: 513-403-4785 
Fax: 509-278-2009 
Email: michaelkh60@earthlink.net 
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Committee Chairpersons 

 
 

Assessment 
Roselyn E. Morris 
Department of Accounting 
McCoy College of Business 
Texas State – San Marcos 
San Marcos, Texas 78666-4616 
Phone: 512-245-2566 
Fax: 512-245-7973 
Email: rmorris@txstate.edu 

 

Bylaw Review 
Brian Patrick Green 
School of Management 
University of Michigan-Dearborn 
Dearborn, MI 48128-1491 
Phone: (313) 593-5301 
Fax: (313) 593-5636 
Email: bpgreen@umd.umich.edu 
 

Continuous Learning & the Learning Value Chain 
Charles P. Baril 
Frank & Company Faculty Fellow 
MSC 0203 
School of Accounting 
James Madison University 
Harrisonburg, VA 22807 
Phone: 540-568-3092 
Email: barilcp@jmu.edu 

Future Strategies Ad Hoc Committee 
Priscilla Burnaby 
Department of Accountancy 
Bentley College 
Waltham, MA 02452-4705 
Phone: 781-891-2519 
Email: pburnaby@bentley.edu 

Historical Preservation and Reflections 
Donald E. Wygal 
Department of Accounting 
Rider University 
2083 Lawrenceville Road 
Lawrenceville, NJ 08648-3099 
Phone: 609-895-5543 
Fax: 609-896-5304 
Email: wygal@rider.edu 

Innovations in Accounting Education 
Progyan Basu, Chair 
Tyser Teaching Fellow 
Department of Accounting and Assurance Services 
Robert H. Smith School of Business 
University of Maryland 
College Park, MD 20742 
Phone: 301-405-2138 
Email: progyanbasu@yahoo.com 

Measuring Accounting Learning Monograph 
Ronald E. Flinn 
Department of Accounting 
Creighton University 
2500 California Plaza 
Omaha, Nebraska 68178-0308 
Phone: 402-280-2063 
Email: rsflinn@aol.com 

Membership Acquisition and Retention 
Marvin L. Bouillon 
Department of Accounting 
Iowa State University 
Ames, IA 50011-1350 
Phone: 515-294-9276 
Email: bouillon@iastate.edu 

Nominating 
Timothy Fogarty 
Department of Accountancy 
Case Western Reserve University 
Cleveland, Ohio 44106-7235 
Phone: 216-368-3938 
Email: tjf@case.edu 

Program (Chair) 
Dale L. Flesher 
Arthur Andersen Professor and Associate Dean 
Patterson School of Accountancy 
University of Mississippi 
University, Mississippi 38677-1848 
Phone: 662-915-7623 
Fax: 662-915-7483 
Email: acdlf@olemiss.edu 

Research Award 
David E. Stout 
Department of Accounting & Finance 
Williamson College of Business Administration 
Youngstown State University 
One University Plaza 
Youngstown, OH 44555-0001 
Phone: (330) 941-3509 
Email: destout@ysu.edu 
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Service Learning 
Amelia Baldwin 
Department of Accounting & Finance 
College of Admin. Science 
University of Alabama in Huntsville 
Huntsville, AL 35899 
Phone: 256-824-6159 
Fax: 256-824-2929 
Email: Amelia.Baldwin@uah.edu 

Shared Experiences 
Gerald P. Weinstein 
Associate Professor and Chair 
John and Mary Jo Boler School of Business 
John Carroll University 
20700 North Park Blvd. 
University Heights, OH 44118-4581 
Phone: 216-397-4609 
Fax: 216-397-3063 
Email: Weinstein@jcu.edu 
 
 

Regional Coordinators 
 

Mid-Atlantic-Director 
James A. DiGabriele 
Assistant Accounting Professor 
Montclair State University 
School of Business 
Accounting Law and Taxation 
Montclair, New Jersey 07042 
Phone: 973-655-7288 
Email: jim@dmcpa.com 

Midwest-Director 
Ronald E. Flinn 
Department of Accounting 
Creighton University 
Omaha, Nebraska 68178-0308 
Phone: 402-280-2063 
Email: rsflinn@aol.com 

Northeast-Director 
D. Donald Kent, Jr. 
Associate Professor of Accounting 
SUNY Brockport 
Department of Business Administration and Economics 
350 New Campus Drive 
Brockport, New York 14420 
Phone: 585-395-5521 
Fax: 585-395-2542 
Email: dkent@brockport.edu 

Ohio-Director 
Edmund D. Fenton, Jr. 
Department of Accounting, Finance 
Eastern Kentucky University 
Combs 320 
Richmond, Kentucky 40475-3102 
Phone: 859-622-1119 
Fax: 859-622-8071 
Email: ed.fenton@eku.edu 

Southeast-Director 
Noel Addy 
Department of Accounting 
Mississippi State University 
Mississippi State, Mississippi 39762-5661 
Phone: 662-325-1644 
Email: naddy@cobilan.msstate.edu 

Southwest-Director 
Roselyn E. Morris 
Department of Accounting 
McCoy College of Business 
Texas State – San Marcos 
San Marcos, Texas 78666-4616 
Phone: 512-245-2566 
Fax: 512-245-7973 
Email: rmorris@txstate.edu 

Western-Director 
Robert Holtfreter 
Department of Accounting 
Central Washington University 
Ellensburg, Washington 98926-7484 
Phone: 509-963-2144 
Email: holtfret@cwu.edu 

Europe/Africa Ad Hoc Director 
Rod Monger 
Rod Monger, Ph.D. 
Associate Professor of Accounting 
American University in Dubai 
P.O. Box 28282 
Dubai, AUE 
(04) 3183-321 
Email: rmonger@aud.edu 
 

 
Assessment Committee 

 
Charge: Help universities with their assessment responsibilities. 
 
 
Roselyn E. Morris, Chair 
Department of Accounting 
McCoy College of Business 
Texas State – San Marcos 
San Marcos, TX 78666-4616 

Steve Jackson 
Associate Professor of Accounting 
School of Accountancy and Information Systems 
The University of Southern Mississippi 
Hattiesburg, MS 39406-5178 
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Phone: 512-245-2566 
Fax: 512-245-7973 
Email: rmorris@txstate.edu 

Phone: 601-266-5789; 228-865-4528 
Cell Phone: 228-239-1197 
Email: steven.r.jackson@usm.edu 

Philip G. Cottell, Jr. 
Department of Accountancy 
Miami University 
Oxford, OH 45056-3628 
Phone: 513-529-6214 
Fax: 513-529-4740 
Email: cottelpg@muohio.edu 

Gary P. Spraakman 
Accounting Area 
York University 
Atkinson College 
North York,  ON Canada  M3J 1PE 
Phone: 416-736-5210 
Email: garys@yorku.ca 

Dorothy A. Feldmann 
Department of Accountancy 
Bentley College 
Waltham, MA 02452-4705 
Phone: 781-891-2782 
Email: dfeldmann@bentley.edu 

Anne C. Warrington 
Accounting Faculty 
Michigan Technology University 
Houghton, MI 49931-1295 
Phone: 906-487-2669 
Email: acwarrin@mtu.edu 

Carol A. Hartley 
Department of Accountancy 
Providence College 
Providence, RI 02918-0001 
Phone: 401-865-2154 
Email: chartley@providence.edu 

 

 
 

By-Law Review Committee 
 
Charge: To consider changes necessary in the by-laws to keep the section functioning efficiently and effectively. 
 
 
Brian Patrick Green, Chair 
School of Management 
University of Michigan-Dearborn 
Dearborn, MI 48128-1491 
Phone: (313) 593-5301 
Fax: (313) 593-5636 
Email: bpgreen@umd.umich.edu 

Robert E. Blatz, Jr. 
Department of Accounting 
University of Michigan 
Dearborn, MI 48126-2638 
blatzr@umd.umich.edu 

Cynthia L. Krom 
Professor of Accounting 
Mount Saint Mary College 
330 Powell Avenue 
Newburgh, NY 12550 
Phone: 845-569-3125 
Email: krom@msmc.edu 

Dasaratha V. Rama 
School of Accounting 
Florida International University 
11200 SW 8th Street, RB 243 
Miami, FL 33199 
Phone: 305-348-1834 
Email: ramad@fiu.edu 

 
 

Continuous Learning & Learning Value Chain Committee 
 
Charge: To facilitate the development of university audit curriculum consistent with the long-term success of graduates, the 
committee will 
 1.  Identify the first-year audit training provided by public accounting firms, and 
 2.  Identify what those responsible for first-year audit training consider the most important material to cover in the first  
 and second audit courses at universities.   
 3.  Prepare a report summarizing our findings. 
 
 
Charles P. Baril, Chair 
School of Accounting—MSC 0203 
James Madison University 
Harrisonburg, VA 22807 
Phone: 540-568-3092 
Email: barilcp@jmu.edu 

Bob Richardson 
School of Accountancy 
James Madison University 
Harrisonburg, VA 22807 
Phone: 540-568-3084 
Email: richarrc@jmu.edu 

John W. Briggs 
School of Accountancy 

Susan K. Wolcott 
Wolcott Lynch 
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James Madison University 
Harrisonburg, VA 22807 
Phone: 540-568-3084 
Email: briggsjw@jmu.edu 

Email: swolcott@wolcottlynch.com 

Daryl M. Guffey 
School of Accountancy and Legal Studies 
College of Business and Behavioral Science 
301 Sirrine Hall 
Clemson University 
Clemson, SC 29634-1303 
Phone: 864-656-3999 
Fax: 864-656-4892 
Email: dguffey@clemson.edu 

 

 
 

Future Strategies Ad Hoc Committee 
 
Charge: Advise the Chair and Executive Committee of appropriate short and long term strategies to improve the mission of 
T&C. 
 
 
Priscilla Burnaby, Chair 
Department of Accountancy 
Bentley College 
Waltham, MA 02452-4705 
Phone: 781-891-2519 
Email: pburnaby@bentley.edu 

Roselyn E. Morris 
Department of Accounting 
McCoy College of Business 
Texas State – San Marcos 
601 University Drive 
San Marcos, TX 78666-4616 
Phone: 512-245-2566 
Fax: 512-245-7973 
Email: rmorris@txstate.edu 

Marvin L. Bouillon 
Department of Accounting 
Iowa State University 
Ames, IA 50011-1350 
Phone: 515-294-9276 
Email: bouillon@iastate.edu 

Judy Rayburn 
Department of Accounting 
University of Minnesota 
Minneapolis, MN 55455-0413 
Phone: 612-624-3840 
Email: jrayburn@csom.umn.edu 
 

Susan W. Hass 
School of Management 
Simmons College 
300 The Fenway 
Boston, MA 02115 
Phone: 617-521-3822 
Email: susan.hass@simmons.edu 

 

 
 

Historical Preservation and Reflections Committee 
 
Charge: Collect and preserve historical information about the T&C section, with reflections for the future. 
 
 
Donald E. Wygal, Chair 
Department of Accounting 
Rider University 
2083 Lawrenceville Road 
Lawrenceville, NJ 08648-3099 
Phone: 609-895-5543 
Fax: 609-896-5304 
Email: wygal@rider.edu 
 

Kevin D. Stocks 
School of Accountancy 
Brigham Young University 
Provo, UT 84602-3068 
Phone: 801-422-4613 
Email: Kevin.stocks@byu.edu 
 

Alfred R. Michenzi 
Department of Accounting 
Loyola College of Maryland 

David E. Stout 
Department of Accounting & Finance 
Williamson College of Business Administration 
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Baltimore, MD 21210-2699 
Phone: 410-617-2386 
Fax 410-617-2006 
Email: amichenzi@loyola.edu 
 

Youngstown State University 
One University Plaza 
Youngstown, OH 44555-0001 
Phone: (330) 941-3509 
Email: destout@ysu.edu 

 
 

Innovations in Accounting Education Committee 
 
Charge: Develop specific teaching tools and communicate these ideas to the AAA membership.  Work with other innovation 
committees within AAA. 
 
 
Progyan Basu, Chair 
Tyser Teaching Fellow 
Department of Accounting and Assurance Services 
Robert H. Smith School of Business 
University of Maryland 
College Park, MD 20742 
Phone: 301-405-2138 
Email: progyanbasu@yahoo.com 

Debra K. Kerby 
School of Business 
Truman State University 
Kirksville, MO 63501-4221 
Phone: 660-785-4363 
Email: dkerby@truman.edu 
 

Jack R. Fay 
Department of Accounting 
Pittsburg State University 
Pittsburg, KS 66762-7500 
Phone: 620-235-4567 
Email: jfay@pittstate.edu 

Paul H. Mihalek 
Department of Accounting 
University of Hartford 
W. Hartford, CT 06117-1599 
Phone: 860-768-4363 
Email: mihalek@hartford.edu 

Richard A. Gore 
Associate Professor of Accounting 
School of Business Administration 
Fort Lewis College 
Durango, CO 81301-3999 
Phone: 970-247-7603 
Email: gore_r@fortlewis.edu 

Sandy Roberson 
Accounting Faculty 
Furman University 
Greenville, SC 29613-1150 
Phone: 864-294-2225 
Email: sandy.roberson@furman.edu 

Rebekah Heath 
Department of Accounting 
Pittsburg State University 
Pittsburg, KS 66762-7500 
Phone: 620-235-4561 
Email: rheath@pittstate.edu 

 

 
 

Journal of Accounting Teaching & Learning Task Force 
 
Charge:  Determine the feasibility of establishing an educational journal and develop the appropriate steps for establishing such a 
journal.  Consideration should be given to a journal that appeals to all sections (i.e., auditing, tax, financial, etc.), with interested 
sections contributing to the cost of the journal. 
 
 
John Everett, Chair  
Department of Accounting 
Virginia Commonwealth University 
Richmond, VA 23284-4000 
Phone: 804.828.3163 
jeverett@vcu.edu    

Tom Tyson 
Department of Accounting and Finance 
St. John Fisher College 
3690 East Avenue 
Rochester, NY 
Phone:  585.385.8431 
Email: ttyson@sjfc.edu 

Richard E. Baker, Emer 
Department of Accounting 
Northern Illinois University 
Chicago, IL 60625-4699 
rbaker@niu.edu 
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George W. Krull, Jr. 
26 W. 344 Menomini Drive 
Wheaton, IL 60187-7955 
Home: 630.668.5411 
Cell: 630.667.5411  
Fax: 630.873.2755    
Email: gwkrull@msn.com 

Bob Allen 
Director, School of Accounting 
University of Utah 
1645 E. Campus Center Drive - #108 
Salt Lake City, Utah 84112 
Phone: 801.581.7208    
Email:  Bob.Allen@utah.edu 

Amelia Baldwin 
Department of Accounting & Finance 
College of Admin. Science 
University of Alabama in Huntsville 
Huntsville, AL 35899 
Phone:  256.824.6159 
Fax:  256.824.2929 
Email:  Amelia.Baldwin@uah.edu 

 

   
 
 

Measuring Accounting Learning Monograph Task Force 
 
Charge: To prepare an accounting learning monograph covering the various techniques to measure student learning.  What ways 
may be used to determine the best professors, other than students’ evaluation of teachers? 
 
 
Ronald E. Flinn, Chair 
Department of Accounting 
Creighton University 
2500 California Plaza 
Omaha, Nebraska 68178-0308 
Phone: 402-280-2063 
Email: rsflinn@aol.com 

Ramesh Narasimhan 
Department of Accounting 
Montclair State University 
Upper Montclair, NJ 07043 
Phone: 973-655-7456 
Email: narasimhan@mail.montclair.edu 
 

Laura DeLaune 
Department of Accounting 
3101 CEBA Bldg. 
Louisiana State University 
Baton Rouge, LA 70803 
Phone: 225-578-7466 
Email: delaune@lsu.edu 

Roderick B. Posey 
School of Accountancy 
University of Southern Mississippi 
Hattiesburg, MS 39406-5178 
Phone: 601-266-4641 
Email: roderick.posey@usm.edu 
 

Rick Lillie 
Department of Accounting 
California State University – San Bernardino 
550 University Parkway 
San Bernardino, CA 92407-2397 
Phone: 909-537-5726 
Email: rlillie@csusb.edu 

Christine Stinson 
Associate Professor of Accounting and Business 
Ferrum College 
Ferrum, VA 24088-9000 
Phone: 540-365-4311 
Fax: 543-365-4377 
Email: cstinson@ferrum.edu 

Brent T. McCallum 
RSMI/McGladrey & Pullen 
6701 Democracy Blvd., Suite 600 
Bethesda, MD 20817 
Main: 301-897-3200 
Direct: 301-581-3113 
Fax: 301-897-2020 
Email: brent.mccallum@rsmi.com 
Email: mccallumbt12@yahoo.com  

Tim D. Tribe 
Grant Thornton LLP 
Economic Advisory Services: 
Forensic Accounting and Litigation Services 
2398 E. Camelback Road, Suite 600 
Phoenix, AZ 85016 
Phone: 602-474-3401 
Fax: 602-474-3421 
Cell: 480-272-0217 
Email: tim.tribe@gt.com 
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Membership Acquisition and Retention Committee 
 
Charge: Engage in necessary advertising and marketing to increase the membership of the T&C section, while at the same time 
retaining current members. 
 
 
Marvin L. Bouillon, Chair 
Department of Accounting 
Iowa State University 
Ames, IA 50011-1350 
Phone: 515-294-9276 
Email: bouillon@iastate.edu 
 

J. Dennis Hart 
Accounting and Finance Faculty 
School of Undergraduate Studies 
Capella University 
225 South 6th Street 
Minneapolis, MN 55402 
Email: dennis.hart@capella.edu 

Natalie Tatiana Churyk 
Caterpillar Professor of Accountancy 
College of Business 
Northern Illinois University 
DeKalb, Illinois 60115 
Phone: 815-753-6210 
Email: nchuryk@niu.edu 

Charles Pineno 
Accounting Faculty 
Shenandoah University 
Winchester, VA 22601-5195 
Phone: 540-665-4615 
Phone: 540-665-5437 
Email: cpineno@su.edu 

John E. Dexter, Jr. 
Associate Professor 
Accounting Department 
Northwood University 
Midland, MI 48640-2398 
Phone: 989-837-4250 
Email: dexterj@northwood.edu 
 

Kay M. Poston 
Business Administration 
South University 
9 Science Court 
Columbia, SC 29203 
Phone: 803-935-4327 
Fax: 803-9354384 
Email: kposton@southuniversity.edu 

Ed Etter 
Assistant Professor of Accounting 
Department of Accounting & Finance 
Eastern Michigan University 
Ypsilanti, MI 48197 
Phone: 734-487-6819 
Fax: 734-482-0806 
Email: eetter@emich.edu 

 

 
Nominating Committee 

 
Charge: Perform the necessary activities as stated in by-laws to elect appropriate officers and other appropriate parties on a 
timely basis. 
 
Timothy Fogarty, Chair 
Department of Accountancy 
Case Western Reserve University 
Cleveland, Ohio 44106-7235 
Phone: 216-368-3938 
Email: tjf@case.edu 

Kate Mooney 
Department of Accounting 
St. Cloud State University 
St. Cloud, MN 56301-4498 
Phone: 320-308-4987 
Email: kate@stcloudstate.edu 

Susan V. Crosson 
Santa Fe Community College 
3000 NW 83rd Street 
Gainesville, FL 32653 
Phone: 352-395-5137 
Email: susan.crosson@sfcc.edu 
 

Alan Reinstein 
School of Business Administration 
Wayne State University 
Detroit, Michigan 48202 
Phone: 313-577-4530; 248-368-8841 
Fax: 313-577-2000; 248-368-8841 
Email: a.reinstein@wayne.edu 

Lori S. Kopp 
Faculty of Management 
University of Lethbridge 
4401 University Drive 
Lethbridge, Canada ABT1K 3M4 
Phone: 403-329-5197 
Email: lori.kopp@uleth.ca 
 

Donald E. Wygal 
Department of Accounting 
Rider University 
Lawrenceville, NJ 08648-3099 
Phone: 609-895-5543 
Fax: 609-896-5304 
Email: wygal@rider.edu 
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Program Committee 
 
Charge: Plan, organize, and facilitate the annual program meeting. 
 
 
Dale L. Flesher, Chair 
Arthur Andersen Professor and Associate Dean 
Patterson School of Accountancy 
University of Mississippi 
University, Mississippi 38677-1848 
Phone: 662-915-7623 
Fax: 662-915-7483 
Email: acdlf@olemiss.edu 

M. Lou Fowler 
Associate Professor of Accounting 
Missouri Western State University 
Business Department 
4525 Downs Drive 
St. Joseph, MO 64507 
Phone: 816-271-4338 
Email: loufowler83@msn.com 

Dr. David T. Dearman 
Associate Professor of Accounting 
College of Business 
University of Arkansas at Fort Smith 
5210 Grand Avenue 
Fort Smith, AR 72913 
Phone: 479-788-7633 
Fax: 479-788-7816 
Email: ddearman@uafortsmith.edu 

Jefferson P. Jones 
School of Accountancy 
Auburn University 
Auburn, AL 36849-5247 
Phone: 334-844-6223 
Fax: 334-844-5875 
Email: jjones@business.auburn.edu 
 

David K. Dennis 
Department of Business, Accounting & Economics 
Otterbein College 
Westerville, OH 43081 
Phone: 614-823-1461 
Fax: 614-823-1014 
Email: ddennis@otterbein.edu 

David B. Pariser 
College of Business – Accounting 
West Virginia University 
Morgantown, WV 26506-6025 
Phone: 304-293-7844; 304-293-2586 
Email: dpariser@wvu.edu 
 

 
 

Research Award Committee 
 
Charge: Solicit nominations for the “Outstanding Research in Accounting Education Award,” evaluate all nominations, and (if 
appropriate) determine a recipient of the current year’s award. 
 
 
David E. Stout, Chair 
Department of Accounting & Finance 
Williamson College of Business Administration 
Youngstown State University 
One University Plaza 
Youngstown, OH 44555-0001 
Phone: (330) 941-3509 
Email: destout@ysu.edu 

Mahendra R. Gujarathi 
Department of Accountancy 
Bentley College 
Waltham, MA 02452-4705 
Phone: 781-891-3408 
Email: mgujarathi@bentley.edu 
 

Richard L. Banham 
Department of Accounting 
Tennessee State University 
Nashville, TN 37203-3401 
Phone: 615-963-7163 
Email: rbanham@tnstate.edu 

Claire K. Latham 
Department of Accounting 
Washington State University 
Pullman, WA 99164-4729 
Phone: 509-546-9757 
Email: latham@vancouver.wsu.edu 

Mary Fischer 
Professor of Accounting 
College of Business and Technology 
The University of Texas at Tyler 
Tyler, TX 75799 
Phone: 903-566-7433 
Fax: 903-566-7372 
Email: mary_fischer@uttyler.edu 

Ski VanderLann 
Accounting – Business and Information Technology 
Division 
Delta College 
1961 Delta Road 
University Center, MI 48710 
Phone: 989-686-9419 
Email: skivanderlaan@delta.edu 

 
 



 24

Service Learning Committee 
 
Charge:  

• Research existing service learning in the accounting curriculum and identify motivations for using service learning, 
advantages of service learning, as well as pitfalls of implementing service learning. 

• Identify specific opportunities for accounting faculty to incorporate service learning into various accounting courses. 
• Communicate these service learning ideas to our members. 

 
 
Amelia Baldwin, Chair 
Department of Accounting & Finance 
College of Admin. Science 
University of Alabama in Huntsville 
Huntsville, AL 35899 
Phone: 256-824-6159 
Fax: 256-824-2929 
Email: Amelia.Baldwin@uah.edu 

Craig Reeder 
Accounting Faculty 
Florida A&M University 
Tallahassee, FL 32307-5200 
Email: craig.reeder@famu.edu 

Mary Fischer 
Professor of Accounting 
College of Business and Technology 
The University of Texas at Tyler 
3900 University Blvd. 
Tyler, TX 75799 
Phone: 903-566-7433 
Fax: 903-566-7372 
Email: mary_fischer@uttyler.edu 

Yaso Thiru 
Accounting Faculty 
Alaska Pacific University 
Anchorage, AK 99505-4672 
Phone: 907-564-8260 
Email: yasot@alaskapacific.edu 
 

Hema Rao 
Accounting & Finance 
SUNY at Oswego 
Oswego, NY 13126 
Phone: 315-312-2522 
Email: hrao@oswego.edu 

 

 
Shared Experiences Committee 

 
Charge:  Plan, develop, and implement accounting education forums to enable distinguished senior faculty to share with 
colleagues their career experiences and accumulated wisdom. 
 
 To identify eminent senior faculty in each region who will share their professional insights with others. 
 
 To establish permanent sessions at AAA meetings and other accounting education conferences so that these scholars 
 can share their experiences and wisdom with their colleagues. 
 
 To provide continuity among generations by sharing invaluable insight with faculty who are new or not planning to 
 soon retire. 
 
 To restore the dignity and respect that these eminent scholars richly deserve. 
 
 To reinforce the belief that there are senior faculty among us who, despite no longer being as fully valued, still have 
 much to contribute. 
 
 
Gerald P. Weinstein, Chair 
Associate Professor and Chair 
John and Mary Jo Boler School of Business 
John Carroll University 
University Heights, OH 44118-4581 
Phone: 216-397-4609 
Fax: 216-397-3063 
Email: Weinstein@jcu.edu 

Judy Peterson 
Accounting Faculty 
Monmouth College 
Monmouth, IL 61462-1998 
Phone: 309-457-2365 
Email: jpeterso@monm.edu 
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Timothy D. Cairney 
School of Accountancy 
Georgia Southern University 
Statesboro, GA 30460-8141 
Phone: 912-486-7157 
Email: tcairney@georgiasouthern.edu 

Jason C. Porter 
Department of Accounting 
College of Business and Economics 
University of Idaho 
JA Albertson Building, Room 129 
Moscow, ID 83844-3161 
Phone: 208-885-7153 
Fax: 208-885-6296 
Email: jporter@uidaho.edu 

Robert Darville, III 
Dean, School of Business 
Shorter College 
315 Shorter Avenue 
Rome, GA 30165-4298 
Phone: 706-233-7335 
Fax: 706-233-7435 
Cell: 706-346-3708 
Email: rdarville@shorter.edu 

Barbara W. Scofield 
Associate Professor of Accounting 
University of Dallas 
Irving, TX 75062-4736 
Phone: 972-721-5034 
Email: scofield@gsm.udallas.edu 
 

Linda M. Marquis 
Department of Accountancy 
Northern Kentucky University 
Highland Heights, KY 41099 
Phone: 859-572-6526 
Fax: 859-572-6177 
Email: marquis@nku.edu 

Katherene P. Terrell 
Chairperson 
Department of Accounting 
Central Oklahoma University 
Edmond, OK 73034-5209 
Phone: 405-374-5272 
Email: kterrell@ucok.edu 

 
 

 
Note:  If anyone notices errors in the above contact information, please provide the correct 
information to both T&C Chairman, Larry Crumbley (dcrumbl@lsu.edu), and Editor 
Dale Flesher (acdlf@olemiss.edu).  
 
 

Wanted 
Paper Reviewers for Annual Meeting 

 
The Teaching and Curriculum Section is seeking reviewers for papers submitted 
for possible presentation at the AAA’s Annual Meeting to be held in August 2008 in 
Anaheim, California.  Each reviewer will be asked to review no more than two papers. The 
turnaround is fairly tight. Papers will be sent out to reviewers as soon as possible after the 
January 7, 2008, submission deadline. If you are willing to serve as a reviewer, please 
register at the AAA website:  http://aaahq.org/AAAforms/AM2008/form2008.cfm?view=c. 
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CALL FOR PAPERS (CHAPTERS) 
 
Measuring Learning of Accounting Students -- a T& C Monograph 

 
Given concerns about the reliability and validity of the now standard end-of-the-semester student 
evaluations of teaching (SETs) and the overemphasis placed on SETs by faculty and 
administrators in retention, promotion, and tenure decisions, a committee will develop a 
monograph that explores alternatives to SETs and focuses on the question of how can we more 
effectively measure learning that takes place by students.  Research shows a high correlation 
between the amount and level of student learning that takes place and teaching effectiveness 
(independent of SET scores). 
  
Although accounting educators are supposed to be experts in measurement issues, by using 
SETs to evaluate "teaching effectiveness" (or allowing use of SETs) we have done much to 
abdicate our responsibilities to our institutions and students, to determine what constitutes 
effective teaching strategies and tactics (i.e., those that promote short- and long-term student 
learning and the desire and ability of students to be life-long learners about accounting issues). 
We do not totally negate the value of SETs for formative or summative purposes, but agree with 
Wanda Wallace that as they have evolved, SETs are often the "wrong tool for the job," if the job 
is to measure effective college teaching, and to encourage and foster such teaching, instead of 
student popularity, ease of the course, etc.  We are not naive and do not believe we can convince 
faculty or administrators that SETs should no longer be used.  The goal is to improve the overall 
process of evaluating teaching effectiveness and measuring student learning by suggesting the 
use of a combination of SETs and other measures to assess teaching effectiveness and student 
learning. The purpose of the monograph is to identify and discuss these "other measures."      
   
The monograph will consist of an introductory chapter discussing the pros and cons of the 
present SET situation, and other chapters identifying and discussing what needs to be done and 
what can be done, and then discuss and illustrate alternative means of measuring teaching 
effectiveness and student learning, such as use of peer observation and evaluation of a faculty 
member's classroom teaching and use of a form of "master learning." The monograph will use 
the AAA citation style (e.g., in Issues in Accounting Education). The completed monograph will 
be sent to T & C members to encourage continued discussion about these issues.  
   
We invite all interested faculty members, administrators, and others to be involved in this 
discussion by giving us your thoughts on this critical topic.  If you do not agree with the position 
above, please contact us. Tell us why we are misguided.  Send comments, questions, reactions to 
this call for papers, and proposals for chapters in the monograph to Ronald Flinn at Creighton 
University (rflinn@creighton.edu) or RSFlinn@aol.com.  We hope you will agree to develop a 
chapter for the monograph.  
  
Dr. Ronald E. Flinn  
Department of Accounting 
College of Business Administration 
Creighton University 
Omaha, NE 68178-0308 
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*James Hansen is an accounting professor at Minnesota State University at Moorhead.  Darcey 
Lapic is one of his former auditing students. 
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Everyone in the American Accounting 
Association Should be a Member of the Teaching 

and Curriculum Section. 
^^^^^^^^^ 

 
Discover why so many of your colleagues find the T & C the place to be. 

 
*”Hockey great Wayne Gretzky advises that we need to go where the puck will be, rather than going 
to where the puck is now.  Similarly, to become a great teacher and professor, you need to join and 
participate in the many valuable T&C activities.”  

D. Larry Crumbley 
Louisiana State University 

T&C Chair, 2007 – 08 
 
Teaching and curriculum issues are important to everyone in the AAA, for we all have a vested 
interest in enhancing the quality of education of accounting students.  This section provides a forum 
that cuts across disciplines, specialty areas and geographic boundaries.  In recent years the Section 
has sponsored sessions, prepared monographs and developed workshops on such vital areas as 
computer applications in the classroom, assessment of teaching effectiveness, graduate program 
profiles, and interpersonal skills development, to name only several initiatives. 
 
The Teaching and Curriculum Section enables members to share their experiences, providing 
opportunities for linkage between large and small schools, educators and practitioners, and members 
worldwide.  Use the attached form to apply for membership in the T&C (you must also be a 
member of the AAA).  Mail your application to AAA headquarters (5717 Bessie Drive, Sarasota, FL  
34233-2399).  Join today and become better connected to your colleagues and your profession. 
 
 

GIVE THE FORM BELOW TO COLLEAGUES AND ENCOURAGE THEM TO JOIN! 
 

Membership Application for the Teaching and Curriculum Section 
ID#_________________________________________________________________________ 
 

Name_______________________________________________________________________ 
 

Address______________________________________________________________________ 
______________________________________________________________________________ 
 

Affiliation____________________________________________________________________ 
 

Telephone:  Office ________________  Home ____________________  Fax______________ 
 

Dues Enclosed:  $10 
 

Payment method:      __  Check enclosed (make payable to AAA)         __  VISA        __  Mastercard 
Billing Address_______________________________________________________________________ 
 

Account Number _________________________________Expiration date ______________________ 
 

Signature ___________________________________________________________________________ 


